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  Jocelyn Bauer: Developments in Weather Responsive Traffic Management Strategies posted at: http://ntl.bts.gov/lib/42000/42900/42965/wrtm_final_report_06302011.pdf . 
  Hudson Valley Transportation Management Center: Is there any link to trucking associations using social media (independent, leased and fleet)?
  Juyin Chen: While we don't want driver text while driving (or use mobile devices), how should we address the safety issue in this application of social media?
  Tina Greenfield Iowa DOT: How many staff hours per day is dedicated to social media?  and how does that change on bad weather days?
  mvenable: Do you try to us IP based Cameras and link directly to your traffic CCTV? or do you collect the image and redirect to another source?
  Tim, Peters, IllinoisDOT: Do you find that people expect answers customized for them; i.e. "Is my route safe to drive?"
  Alaska DOT&PF Headquarters: Do you incorporate funding for mobile devices (hardware) into your regular funding, or are you able to get funding for the hardware separately?
  Jeremy Duensing - Telvent: How much of this incoming information is passed on to other organizations such as the National Weather Service where it could then be distributed to a broader audience?
  Kevin: Some agencies have a tendency to use social media for a lot of different applications -- from Public Service Announcements (PSA) to emergency information.  Is there a "danger" of bombarding users with too much information? How do you separate critical information from less important information?
  Scott Burger: To streamline getting a message out, is there a "meta site" to use that sends a message out to all social media platforms?
  Tim Greeley: This was accomplished by in-house Commu staff, or with assistance from consultants ?If done by staff - how many staff members do you have !?
  Brian Ottis: There are several third party applications that allow interoperability between different social media
  Mike Flood: Great presentation!  Very informative
  Carrie Bly, WVDOT: When dealing with negative feedback on twitter or facebook have you ever encountered a situation when your response was not taken well?  Any advice on fair and balanced responses on the government's part?
  Deepak Gopalakrishna :Regarding information received from the travelers, how do you verify the information received as part your Twitter communication?
  Mark Cornwell: Thank you.  Excellent presentations.  
  John Frainier, NYS Thruway Operations: Is the information updated 24/7 or only during regular business hours (8-5)?
  wvdot: Are there FOIA issues with the twitter feeds and are the communications logged and stored for any length of time?
  Bryan Viggiani, NYSDOT: Beyond emergency situations and incidents, etc., how do you use social media during “routine,” non-emergency days? News about construction updates, perhaps? Others ideas?
  Alaska DOT&PF Headquarters: I'm talking smart phones, ipad, etc used for work
  Tim, Peters, IllinoisDOT: Have you developed training programs for staff that will be using social media on accepted protocols, abbreviations and general policies on what is acceptable/unacceptable use?
  Katherine Mellon: What are some of the hash tags (#) you use to attract followers?
  Bernie Wagenblast: Some states have dozens of Twitter feeds so people can sign-up for updates on individual routes while other states have only 1 or 2.  Pros and cons of different approaches? 
  Alaska DOT&PF Headquarters:t hank you for this presentation!  I think we need more of these for social media.  For Alaska, it has really made us more accessible to travelers that we otherwise wouldn't have access to.  People get responses to complaints, questions, and comments so much more quickly than if they had to try to find the right phone number to call for their area.  It's a one-stop shop for the whole state and it really helps the travelers. 
  Carrie Bly, WVDOT: What are some of your strategies for gaining followers?
  Tony Ernest: For larger states, how do you recommend keeping from flooding subscribers with information they do not care about?  For example, road conditions 500 miles or more from where they live?  Do you believe it will discourage use of a social media outlet if each user only finds a small percentage of the information relevant?
  Margaret Fowke, National Weather Service: Any examples from state DOT's in how 911 call centers or hospitals can send messages to update ambulance and other emergency vehicles when weather disrupts on-scene and transport care?
  Dustin Krugel, Arizona Dept. of Transportation: Do you have multiple people posting updates to one agency Twitter account or do multiple users have separate twitter accounts?
  Mary Harding: Tony-NYS DOT has several twitter feeds for each region of the state, to limit those issues from happening.  Dustin-NY has automated feeds set up for Twitter. It takes the info from our 511 system (XML feed) and populates the appropriate Twitter feed.
  Alaska DOT&PF Headquarters: Lisa Schell: what was the other social media tool you mentioned, other than Hootsuite?  Something like tweet deck?  
  WisDOT: Do you have an approved hashtag list?  Any thoughts about hashtag use?
  Lisa Schell: Yes, Alaska, it was TweetDeck.
  wvdot: what program do you use to capture the data?
  WisDOT: What performance measures do you use to track the effectiveness of your social media activities?
  Jeff Kupko: Pennsylvania splits it's 511 Twitter feeds into regions so subscribers in a certain area only subscribe to that area. For instance there is 511 Harrisburg, Philadelphia, and Pittsburgh.
  Kevin 2:Great presentation and discussion!  Thanks to everyone.
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